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Module Content

1. Introduction to online business and digital entrepreneurship

ACWICT

Market research and analysis

E-commerce platforms and website development
Product management and sourcing

Digital marketing strategies

Content marketing and blogging

Social media marketing

® N OV H W

Online payment systems and security
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Expected Outcomes

Profound understanding of the foundations of online business and digital entrepreneurship

ACWICT

Ability to conduct thorough market research, analyze competitors, and create buyer personas
Proficiency in selecting, setting up, and customizing e-commerce platforms and websites
Mastery of various digital marketing strategies, including SEO and PPC advertising

Skills in content creation, blogging, and leveraging content for SEO and brand building

Expertise in using social media platforms for business marketing and measuring social media

ROI

Strong grasp of online payment systems and security measures to protect both the business

and customers
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Online Business

 What is online business?

Any kind of business activity that happens online or over the internet.
Also known as e-business.
A business owner who does any, or all, of their business using the internet, is running an online business.

Includes buying and selling online, and providing an online service.
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' Examples of online businesses

ACWJICT

E-commerce stores: Jumia, Kilimall, Masoko, Glovo, Jiji, Alibaba
Drop shipping: Shopify, WooCommerce

Virtual Assistance: Fiverr, Upwork

Affiliate Marketing: Jforce from jumia

Remote Freelancing: Upwork, Freelancer, and Fiverr

Online Consulting Services

N ou pw oo

Crypto Exchange: Binance , Paxful trades on digital currency like Bitcoin and Ethereum
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Types of online business

1. B2B-business to business: e-transaction of goods or services between companies

2. B2C—-business to consumer: e-transaction of goods or services between businesses and final consumers
3. C2C-consumer to consumer: e-transaction of goods or services between consumers themselves

4. C2B —consumer to business: common in crowdsourcing

5. B2A—business to administration: e-transaction of goods or services between companies and public

administration

6. C2A —consumer to administration: e-transaction of goods or services between individuals and public
administration
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Merits of online business

Benefits of doing business online includes:

1. Costsaving in rent and staffing

2. Greater flexibility and efficiency in product and service delivery
3. 24/7 accessibility to customers all over the world

4. Easierto compare prices
5

Lots of choices
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Demerits of online business

Drawbacks in doing business online:

1.

2
3
4.
5

Some technical or web knowledge may be required
Software and hardware expenses

Risks of online scam and fraud

Need for internet connection

Need for internet access devices

ACWICT



bt ESNZ=< UK International i
. > S
=== | QLET, B Sovtiopmen: ACWICT

Types of products and services purchased online

Professional services
Spa and beauty
Music/video/DVD/games
Tour and hotel booking
Movie/concert ticket
Books/stationary
Air/bus/train tickets
Food

Kitchen and home appliances

L © N ooy W N K

10. Technology

11. clothes/, shoes and cosmetics — e
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Digital products

What are digital products?

* Digital products are goods that exist in a digital format.

* These include eBooks, music, digital art, software, online courses, and virtual goods sold inside video games.
* They're typically delivered to customers via download or email

 Offers businesses a way to provide value without physical inventory
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Some of the best digital products to sell online

Online courses

EBooks

Printable digital products
Digital templates and tools
Licensed digital content
Premium content libraries
Product photography

Music, art, and entertainment

L © N ooy W N K

Digital services

10. Digital memberships

——— e I B
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Laws of online business

Privacy
Intellectual property
Copyright

;) W oN R

Electronic transactions
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Digital Entrepreneurship

What is digital entrepreneurship?
* Is a term that encompasses online businesses that individuals create and run.

* Digital entrepreneurs combine business, market knowledge and network technology to reinvent traditional
business practices through digitization.
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Digital entrepreneurial skills

Who is a digital entrepreneur?

Digital entrepreneurs must posses these skills:
1. Creativity

2. Leadership

3. Goal oriented

4. Risktaking
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Characteristics of a digital enterprise

Digital goods and services
Digital selling and buying
Digital marketing

Digital payments

R

Digitization of processes
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Pillars that foster digital entrepreneurship

Digital knowledge base
Digital skills
Digital business environment

Digital taxation and financial environment

R

Digital entrepreneurial mindset
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How to adapt to digital revolution

Develop new digital business models, selling products or services online
Digitize business activities and processes

Improve employees’ skills and company culture

Digitize the organization, improve the internal communication

Increase digital marketing activities

oo P Wy

Engage with customers online
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Benefits of digital transformation

Updated company vision
Thriving culture of innovation
Greater competitive advantage
Increased internal collaboration
More empowered workforce
Improved efficiency

Deeper data analysis

® N oV P owoN P

Increased customer conversion and loyalty
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Digital revolution

Summary

* New way of doing business

* Digital revolution is now

* It affects every task, activity and process within a company

» Companies must disrupt their own traditional business models before their competitors do
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Market Research and AnaIyS|s

*In the dynamic world of online business, understanding your audience

IS Important
* We will explore the significance of market research and analysis

* These practices guide businesses through the digital landscape
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Definition of market research and analysis

* Market Research:

Systematic data collection, analysis, and interpretation about a market

* Market Analysis:

Examination of data from market research to make informed decisions
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' Significance of market research and analysis

* Essential processes in understanding business

* Provide insights into market dynamics, customer preferences, and

competition
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Components of market research and analysis

1. Identification of trends '
* Recognize evolving market trends i —

* Adapt and thrive in a dynamic
marketplace

2. Understanding of customer needs

* Gain a deep understanding of your
target audience

* Know customer preferences,
expectations, and pain points
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3. Analysis of competition
* Thorough examination of the

competitive landscape

* Create a Unique Selling Proposition

(USP) for your business

eia.  County Government of
S50 ELGEYO MARAKWET
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The Process of market research

Define the problem; state research objectives

Develop a research plan; data sources, research approach, research
instruments, sampling plans, contact methods

Collect information; observation, survey, experimentation,
questionnaires

Analyze information
Present findings
Make decisions
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ACWICT

Analyzing competition and defining a Unique Selling
Proposition (USP)

-

* Analyzing competition is crucial for understanding the competitive

landscape

* Defining a Unique Selling Proposition (USP) sets you apart from

competitors

* Both are integral to market research and analysis
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RIVALRY AMONG
EXISTING COMPETITORS:

= Number of competitors
= Diversity of competitors
= |ndustry concentration
= Industry growth

= Quality differences

= Brand loyalty

= Barriers to exit

=  Switching costs

BARGAINING
POWER OF
SUPPLIERS

BARGAINING POWER OF SUPPLIERS:
Number and size of suppliers

= Uniqueness of each supplier’s product

= Focal company’s ability to substitute

THREAT OF SUBSTITUTE PRODUCTS:
= Number of substitute products available
= Buyer propensity to substitute

= Relative price performance of substitute
= Perceived level of product differentiation
=  Switching costs
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Analyzing competition: Porter’s five forces model

THREAT OF NEW

ENTRANTS

RIVALRY
AMONG
EXISTING

COMPETITORS

THREAT OF
SUBSTITUTE

PRODUCTS

THREAT OF NEW ENTRANTS:

= Barriers to entry

Economies of scale

Brand loyalty

Capital requirements
Cumulative experience
Government policies

Access to distribution channels
Switching costs

BARGAINING

POWER OF
BUYERS

BARGAINING POWER OF BUYERS:

= Number of customers

= Sjze of each customer order

= Differences between competitors

=  Price sensitivity
Buyer’s ability to substitute
Buyer’s information availability

= Switching costs
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Unique Selling Proposition (USP)

How to Create a Unique
Selling Proposition

What Your
Competition
Lacks
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Why analyzing competition and defining a USP matters
* Understand the market landscape
* Capitalize on competitors' weaknesses

* Enhanced brand recognition
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' E-COMMERCE PLATFORMS AND WEBSITE
DEVELOPMENT

E-commerce platforms and website

development are the backbone of modern ,

business

e
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E-commerce platforms and website
development

Key aspects of platform selection

* Business Needs, Platform Options, Feature Evaluation, Cost Considerations,
User-Friendliness, Customization Options, Scalability, Security, Technical
Support, Mobile Responsiveness
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ACWICT

E-commerce platforms and website development

Setting up and customizing an online store

* Setting up an online store

Domain and hosting, store configuration, product upload, categories and
organization, customization

* Customizing an online store

Theme selection, branding elements, customization tools, content creation,
plugins and extensions, mobile optimization, testing and quallty assurance, SEO

WMFFWWWMU res
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ACWICT

Product management and sourcing in e-commerce

Product management
Strategic planning, organization, and oversight of offered products

Sourcing
The process of acquiring products or services

Primary objective

* Offering the right products for success

* Aligning with target audience

* Maximizing customer satisfaction and profitability

e —
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ACWICT

Product management and sourcing in E-commerce

Key aspects of product management
Product selection
* Identifying products or services for the online store
* Informed by market research and customer trends
Pricing strategies
* Determining how products will be priced

e — S

* Considering factors such as cost, competition, and perceived value
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Product Presentation
* Creating compelling product listings

* High-quality images, detailed descriptions, and more
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Inventory management

* Developing efficient inventory
systems

* Ensuring accurate stock levels and
preventing stock outs

Product lifecycle management

* Understanding product lifecycles

* Decisions on restocking,

discontinuing, or updating based
on market dynamics

i
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Core Element 1 - Product
selection
|ldentifying the right products

*Importance of market
research

*Foundation for successful
product management
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Core Element 2 - Crafting
product listings

Creating persuasive listings
* Utilizing high-quality images
* Crafting detailed
descriptions
* Setting competitive pricing
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Cont...
Core Element 3 - Inventory management

Effective inventory management

* Ensuring accurate stock levels

* Avoiding stock outs and overstocking
Core Element 4 - Product lifecycle
management
Understanding product lifecycles

* Informed decisions about restocking,
discontinuing, or updating

* Staying competitive and meeting
changing consumer preferences

—— — —————
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Cont...

Core Element 5 - Pricing strategies
Exploring pricing strategies
* Determining pricing strategies
* Factors influencing pricing decisions
Core Element 6 - Building supplier relationships

Cultivating supplier relationships
* Effective negotiation techniques
* Securing favorable terms and partnerships

ACWICT
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Cont...

Core Element 7 - Quality control
Implementing quality control measures
* Ensuring consistent product quality

* Meeting customer expectations
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ACWICT
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Core Element 8 - Sustainability and ethical sourcing

Ethical and sustainable dimensions
* Supporting ethical sourcing practices
* Addressing environmentally conscious and socially responsible consumers

The interplay between product management and sourcing

* Synergy of product management and sourcing
* Effective product management and efficient sourcing
* Crucial for e-commerce success
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Sourcing products or services for an online store

* Critical for e-commerce success

* Involves: Identifying, selecting, and acquiring products or services
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Ethical and sustainable sourcing

Embracing ethical and sustainable practices

* Today's consumers are increasingly conscious of ethical and sustainable
practices

* Addressing these concerns can boost your brand's reputation and customer
loyalty
Factors to consider
* Supporting fair trade and responsible labor practices
* Minimizing environmental impact in production and sourcing
* Using eco-friendly materials and responsible manufacturing methods
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ACWICT

Diversification and Inventory Management

Diversification in Sourcing
* Leveraging multiple suppliers can reduce risk and enhance flexibility in your
sourcing strategy.
The Significance of Multiple Suppliers
* Enhances the stability of your supply chain.
* Reduces vulnerability to disruptions in the sourcing process.

* Provides access to a wider range of products to meet varying customer
demands.
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Effective Inventory Management

Inventory Management for Efficiency
* Ensuring you have the right products in stock when needed.
* Preventing issues such as overstocking or stock outs.

Optimizing Stock Levels
* Balancing the right amount of stock to minimize holding costs.
* Maximizing capital utilization for business growth.

Demand Forecasting
» Utilizing data and analytics to predict future demand accurately.
* Empowering informed decisions about restocking and sourcing strategies.
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Pay Per Click (PPC) Advertising Campaigns

Definition

* Pay-Per-Click (PPC) advertising is a digital marketing model where advertisers

pay a fee each time their ad is clicked. It's a method of buying website traffic.

* Common platforms: Google Ads, Bing Ads, social media advertising (e.qg.,

Facebook, Instagram).

e S —
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Running Effective PPC Advertising Campaigns

Key Steps and Strategies
» Keyword Research and Selection
* Identify relevant keywords that potential customers use.
* Utilize keyword research tools for high-impact keywords.

Keyword Research and Selection

* Identify relevant keywords that potential customers use.

* Utilize keyword research tools for high-impact keywords.

Campaign Setup

* Choose the right advertising platform based on the target audience and goals.
* Create specific campaigns for different objectives.
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Ad Creation

* Craft compelling ad copy with relevant
keywords.

* Develop attention-grabbing headlines and
descriptions.

Bid Management
* Set competitive bids for keywords.
* Monitor and adjust bids reqularly.
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Landing Page Optimization

* Ensure landing pages align with ad content
and keywords.

* Optimize for user experience and clear
calls to action.
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' Running Effective PPC Advertising Campaigns

* Ad Scheduling and Targeting

* Use ad scheduling to display ads during peak times.

* Implement geographic and demographic targeting.
Conversion Tracking

* Set up conversion tracking to measure campaign success.
* Track actions taken by users after clicking on ads.
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' Running Effective PPC Advertising Campaigns
A/B Testing
* Continuously test different ad variations to identify the most effective elements.
Quality Score Improvement

* Enhance ad relevance, optimize landing pages, and ensure a positive user
experience to improve Quality Score.

Budget Management

* Define and monitor a daily or monthly budget to control ad spend.
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' Running Effective PPC Advertlsmg Campalgns

Monitoring and Optimization

* Regularly review performance
metrics and make data-driven
decisions.

Ad Compliance and Policies

* Familiarize yourself with
platform-specific advertising
policies and ensure compliance.
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Running Effective PPC Advertlsmg Campalgns

 Benefits of Effective PPC ‘l. i
Campaigns T

* Increased online visibility.
* Attracting relevant traffic.

* Achieving marketing goals
efficiently.

F
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* Maximizing return on investment
(ROI).
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' Content Marketing and Blogging Training

Content Marketing

* A strategic approach to marketing that involves creating and distributing
valuable, relevant, and consistent content to attract and retain a clearly
defined target audience.

* Build trust, brand authority, and drive profitable customer action.
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' Content Marketing and Blogglng Tralnlng

l

* Blogging is a specific form of content
marketing that focuses on creating blog
posts, typically on a business website. These
posts provide in-depth information, insights,
and solutions related to the industry,
products, or services offered.

Blogging \
\ \

* Establish thought leadership, improve SEQO,
engage with the target audience.
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Importance of ContentMarketmg

Audience Engagement

* Content marketing allows you to connect with your audience on a deeper
level, fostering trust and loyalty.

Brand Authority

* Consistently delivering valuable content establishes your brand as an
industry expert and thought leader.

SEO Benefits

* Quality content boosts your website's search engine ranking, increasing
visibility.
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' Cont...

Lead Generation

* Engaging content can attract
potential customers and generate
leads.

* Educational Value: Content can
educate your audience about your
industry, products, or services.

Share ability

* Valuable content is more likely to
be shared, expanding your reach.
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Cont...

Conversion Rates
* Well-crafted content can lead to higher conversion rates and sales.

Cost-Effective

* Compared to traditional advertising, content marketing often provides a
better return on investment.
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' Social Media Marketing

Leveraging the Power of Social Media
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" Social Media Marketlng

* The Significance of Social Media Marketing

* Social Media Marketing has revolutionized the
way businesses connect with their audiences in
the digital age. It has become a crucial
component of modern marketing strategies.

* In this digital era, social media platforms have
transformed into dynamic spaces where
businesses can interact, engage, and influence
their target audience.

* Social Media Marketing is not just an option; it's
an imperative for businesses striving to enhance
brand awareness, engage customers, and
achieve their marketing objectives.

ACWICT
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' Social Media Marketing

What is Social Media Marketing?

* Social Media Marketing refers to a digital marketing strategy that harnesses
the power of various social media platforms to achieve specific business
objectives.

Core Components
Content Creation

* It involves crafting and sharing compelling text, images, videos, and
interactive elements to captivate and engage the target audience.
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Social Media Marketing

Audience Engagement

* This crucial aspect emphasizes two-way communication with your

audience, fostering a sense of community, and identifying brand advocates.
Paid Advertising

* Beyond organic efforts, social media marketing often integrates paid
advertising to expand a brand's reach, targeting specific demographics and
behaviors.

Social media marketing blends organic and paid efforts to build a brand's

presence, connect with the audience, and drive actions that support business
goals.




582

: 2= UK International
e s I { ,' C1 + Development

The Digitat conomy Authority Partnership | Progress | Prosperity

Social Media Platforms

Popular Social Media Platforms
Facebook

* One of the largest social platforms,
suitable for a wide range of businesses. It
offers various ad formats, targeting
options, and a massive user base.

Instagram

* Known for visually appealing content, it's
ideal for businesses in fashion, lifestyle,
and creative industries. Features include
Stories, IGTV, and visually focused posts.
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' Social Media Marketin:

Twitter

* Valuable for real-time updates and
engagement. Perfect for businesses
related to news, events, and trending
topics.

LinkedIn

* A hub for professional networking,
B2B marketing, and recruitment. Ideal
for businesses targeting a professional
audience.
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Social Media Marketing

Pinterest

* Great for businesses with visually appealing
products or content, particularly in home and
lifestyle sectors.

TikTok

* Known for short video content and a younger
demographic. Well-suited for creative and
entertainment-oriented businesses.

* Each platform caters to a unique demographic
and offers distinct features. Selecting the right
platform is vital for effective social media
marketing.
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* Leveraging Different Social Media Platform gor Business
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' Social Media Marketing

Introduction
* Leveraging different social media platforms is essential for businesses to
connect with their target audience, build brand recognition, and achieve their

marketing objectives.

* In this section, we will explore the role of social media in business growth and

key aspects of social media marketing.
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' Social Media Marketing

The Role of Social Media in Business Growth

* Social media has become an indispensable tool for businesses. It enables them to interact with

their audience, promote products and services, and drive meaningful engagement.

* The multifaceted approach involves creating, curating, and sharing content that is relevant,

compelling, and tailored to the platform and its users.

* The primary objectives are to enhance brand visibility, foster customer relationships, and
attain specific marketing outcomes, such as increased website traffic, lead generation, and

product sales.
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Key Aspects of Social Media Marketing
Successful social media marketing encompasses several key aspects:

ACWICT

Platform Selection

* The strategic choice of social media platforms based on the target audience
and business objectives.

Content Creation

* Crafting content that resonates with the audience, including a mix of text,
images, videos, and interactive elements.
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Social Media Marketing

Audience Engagement

* Actively engaging with the audience through two-way communication and
community building.

Brand Advocacy

* Identifying and nurturing brand advocates within the audience.

Paid Advertising

* Using paid advertising options to extend the reach and meet specific
campaign objectives.

Data Analysis

* Collecting and analyzing user data and engagement metrics to refine
strategies and optimize future marketing efforts.
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Platform Selection
Importance of Strategic Platform Choices

* Choosing the right social media platforms is crucial for effective social media

marketing.
* Different platforms cater to unique demographics and user behaviors.

* Strategic choices can significantly impact campaign success.
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Social Media Marketing
Strategic Choices for Different Social Media Platforms
Here are some examples:

Facebook

» Widely used for a variety of businesses, especially those targeting a broad
demographic.

Instagram

Ideal for visually appealing content, making it suitable for lifestyle, fashion, and
creative industries.
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Linkedin
* Primarily used for B2B marketing, professional networking, and recruitment.

Twitter

* Valuable for real-time updates and engagement, suitable for news, events, and
trending topics.

Pinterest

* Great for businesses with visually appealing products or content, particularly in
the home and lifestyle sectors.
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Content Creation
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Significance of Content Variety

* Creating a wide range of content formats, including text posts, _
images, videos, and interactive elements, is essential for
engaging your audience and sparking user responses.

Content Relevance

* Content must be relevant to the audience's interests and needs.
High-quality, informative, and entertaining content is more likely
to elicit user engagement and sharing.

Visual Appeal

* Visual elements, such as compelling graphics, images, and videos,
are critical for capturing users' attention and conveying messages
effectively.




. P UK International
w‘“ﬁ.’:ﬁ?ﬂ;ﬁ’l"’“' | (‘-)J, IC 7 %I;\* Development

<
Digital Economy A uthor'l ty Partnersl hip I Progress I Prosperity

' Social Media Marketing

Audience Engagement

Importance of Two-Way Communication

* Social Media Marketing is not just about
broadcasting messages but also engaging in two-
way conversations with the audience. This includes

responding to comments, messages, and inquiries in
a timely and respectful manner.

Community Building

* Encouraging a sense of community among followers
and fans fosters loyalty and word-of-mouth
promotion. Creating an inclusive space for discussion
and user-generated content can be valuable.
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Paid Advertising

Role of Paid Advertising

Paid advertising complements organic efforts and allows businesses to reach
specific demographics, interests, and behaviors effectively.

Targeted Advertising

Social media platforms offer robust targeting options, enabling businesses to
reach specific audiences.
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Budget Control

* Paid advertising provides control over budgets and flexibility in adjusting
spending based on campaign performance.

Ad Formats

* Social media platforms offer various ad formats, including sponsored posts,
video ads, carousel ads, and more, catering to different campaign goals and
creative needs.
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Data Analysis

ACWICT

Importance of Data Analysis

 Data analysis informs decision-making. Businesses can refine their content,
posting schedule, and advertising strategies based on the analysis of user data
and campaign results.

Analytics Tools

* Social media platforms provide analytics tools that offer insights into user
behavior, engagement metrics, and the performance of individual posts or ads.
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Data-Driven Decisions

* Data analysis informs decision-making, guiding the refinement of content and
ad strategies for better results.

ACWICT

A/B Testing

* Businesses can conduct A/B testing to compare different content or ad
variations to determine what resonates best with the audience.
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Crafting Compelling Social Media Posts and Ad Campaigns

Introduction to Creating Captivating Content and Strategic Ad Campaigns

* Crafting compelling social media posts and ad campaigns is essential for
effective social media marketing.

* This involves creating content that engages the audience and aligns with
business objectives.
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Crafting Compelling Social Media Posts

* Highlight Key Elements of Compelling Posts
Engaging Visuals
* Visual content, such as high-quality images

and videos, plays a crucial role in capturing
the audience's attention.

Concise Copy

* The accompanying text should be clear,
concise, and impactful, conveying the
message effectively.




_ P UK International
w ot & | (\-)J, IC 7 %Im Development

Dighal Econcaw A Uthorl ty Partnership I Progress I Prosperity

Social Media Marketing

Relevance

* Posts should be tailored to the interests and needs of
the target audience.

Consistency

* Consistency in posting schedule and branding
elements helps in establishing a recognizable
presence.

CTAs

* Social media posts should include clear CTAs,
encouraging users to like, share, comment, visit a
website, or take specific actions.
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Crafting Compelling Ad Campaigns
Ad Campaign Creation Process
Objective Setting

* Define the campaign's objectives, such as brand awareness, lead

generation, website clicks, or conversions.
Audience Segmentation

ACWICT

Segment the target audience based on demographics, interests, behaviors,

and location.
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Ad Format Selection

* Choose the appropriate ad format for
the campaign's objective, such as
image ads, video ads, or carousel ads.

A i

-

Budget Allocation

* Determine the budget and schedule
for the ad campaign, and allocate
resources efficiently.
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Data-Driven Decision-Making
* Emphasize the Importance of Data-Driven
Decisions:
Storytelling

* Crafting compelling content often incorporates
storytelling techniques, making it more relatable
and memorable.

Visual Storytelling

Visual elements play a significant role in
conveying the brand's message and connecting
with the audience emotionally.

ACWICT
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Emotionally Resonant Content

* Content that evokes emotions, such as
humor, inspiration, or empathy, tends to
perform exceptionally well on social media.

* Data-Driven Decision-Making

* Making informed decisions based on data
insights is crucial for refining strategies and
optimizing results.
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Using Analytics to Measure Social Media ROI

ACWICT

Definition

* Using analytics to measure social media return on investment (ROI)
involves collecting and analyzing data to evaluate the financial impact of
social media marketing.

Process

* The process includes data collection, defining ROI metrics, attribution
models, comparative analysis, optimization, and data-driven decision-
making.
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Attribution Models

* Attribution models play an important role in understanding the customer
journey and how conversions are attributed to various social media
Interactions.

* They help in assigning credit to different touch points and interactions that
lead to a conversion. Three common attribution models are used

First-Touch Attribution

* This model credits the first interaction a user had with your brand or content as
the primary driver of the conversion. It's ideal for understanding how users
initially discover your products or services.
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Last-Touch Attribution

e Last-touch attribution attributes the most recent interaction before a
conversion as the most significant. This model provides insight into the final
steps that lead to a conversion.

Multi-Touch Attribution

* This model considers multiple interactions along the customer journey,
offering a holistic view of how different touch points contributed to the
conversion. It acknowledges that the path to conversion is often not linear
and involves several interactions.

* By choosing the appropriate attribution model, businesses can gain valuable
insights into their social media campaigns' effectiveness and how various
interactions impact the bottom line.

ACWICT
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Comparative Analysis

ACWICT

Description of the Importance of Comparative Analysis in Measuring ROI

* Comparative analysis plays a pivotal role in measuring Return on Investment
(ROI) in social media marketing.

* It helps in assessing the effectiveness of various aspects of your social media
strategies.
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There are two key components of comparative analysis

ACWICT

Platform Comparison

* Comparative analysis allows you to evaluate which social media platforms are
most effective in achieving specific marketing goals.

* It helps in determining where to allocate resources for optimal results.

* For instance, one platform may excel in generating website traffic, while
another may be more efficient in driving direct sales.
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Post/Campaign Analysis

* This involves comparing the performance of different social media posts, ad

variations, or campaign strategies.

* By conducting post and campaign analyses, you can identify what consistently

delivers the highest engagement and conversions.
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* It aids in understanding which content
resonates best with your audience and which
strategies are the most cost-effective.

ACW{QT
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* Comparative analysis, through both platform
and post/campaign assessments, allows
businesses to make data-driven decisions and
optimize their social media marketing
strategies for the best return on investment.
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Comparative Analysis

Importance of Comparative Analysis in Measuring ROI

* Comparative analysis is a critical aspect of measuring Return on Investment
(ROI) in social media marketing.

* It serves as a valuable tool for assessing and optimizing various elements of
your marketing strategy. Comparative analysis encompasses two essential
components:

——————a — — —
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Platform Comparison

» Comparative analysis aids in evaluating the effectiveness of different social
media platforms in achieving specific marketing goals.

* Examining platform performance, you can make informed decisions about
resource allocation.

* For example, you can determine which platform is more successful in
generating website traffic, and which one excels at driving direct sales.
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* Post/Campaign Analysis

* This aspect of comparative analysis involves the assessment of individual
social media posts, ad variations, or entire campaign strategies.

* By comparing the performance of different posts and campaigns, you can
identify what consistently delivers the highest levels of engagement and
conversions.

* This process helps you understand which content resonates best with your
audience and which strategies are the most cost-effective.
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* Comparative analysis empowers businesses to make data-driven decisions and
optimize their social media marketing strategies, ultimately ensuring the best

possible return on investment.
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ACWICT

Optimization
Process of Optimization, Including Content and Budget Allocation

* Optimization is a fundamental step in the ongoing process of improving your
social media marketing strategy.

* It involves refining your approach based on data insights to enhance overall
performance. The optimization process focuses on two key areas:
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Content Optimization

* Content optimization aims to ensure that the content you create
consistently resonates with your target audience.

* This includes refining the type and style of content based on data insights.

* Assessing what types of posts, visuals, and messaging generate the highest
engagement, you can tailor your content to meet audience preferences.

——————ae — —— =
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Budget Allocation

* Effective budget allocation is crucial for maximizing the impact of your

social media marketing efforts.

* By analyzing which campaigns and platforms consistently deliver the best

return on investment, you can direct resources to the most effective areas.
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ACWICT

* This ensures that your budget is spent efficiently, generating higher returns.

» Optimization is an iterative process that helps businesses adapt to the ever-
evolving landscape of social media marketing.

* It ensures that content remains relevant, engaging, and aligned with audience
expectations while allocating resources where they deliver the most significant
Impact.
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 Data-Driven Decision-Making
Importance of data-driven decisions and how they guide

Strategy Refinement

* In the world of social media marketing, data-driven decisions are the compass
that steers businesses toward success.

* Revisiting the significance of data-driven decision-making, it's crucial to
understand that this approach empowers businesses to refine their strategies
in a dynamic and ever-changing digital landscape.
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* Key Points

Refinement
* Data-driven decisions allow businesses to continuously refine their
strategies.

* By analyzing user behavior, engagement metrics, and campaign results,
businesses can make informed adjustments to improve their social media

marketing tactics.
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Resource Allocation

* Effective data analysis informs the allocation of resources. Whether it's
optimizing ad spend, content creation efforts, or platform selection, data
guides the allocation of resources where they can have the most impact.

Goal Achievement

* Data-driven decisions ultimately lead to the achievement of specific goals.
By making informed choices, businesses increase the likelihood of reaching
their objectives, be it brand awareness, lead generation, website visits, or
sales.
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* Navigating the ever-evolving landscape of social media marketing, data-driven

decision-making is not merely a choice; it's a necessity.

* It ensures that strategies remain agile and responsive, aligning with user

preferences and platform trends.
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Scenario

Measuring Social Media ROI

* Provide a practical example of measuring social media ROI for an online clothing

retailer.
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Scenario Measuring Social Media ROI for "Fashion Fusion"

Imagine you are the marketing manager for an online clothing retailer, "Fashion
Fusion."Your primary goal is to assess the effectiveness of your recent social media
marketing campaign on Instagram.

The campaign was aimed at boosting online sales and revenue. Here's how you
approached measuring social media ROI
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Data Collection

* You began by collecting data from your Instagram
campaign using Instagram's analytics tools, tracking
engagement metrics such as likes, shares, comments, and
clicks on the links in your posts.

ROI Metrics
* You defined key ROI metrics for this campaign:

Conversion Rate

* To track how many users who clicked on your Instagram
posts actually made a purchase on your website.
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Click-Through Rate (CTR)
* To measure how many users clicked on the links in your posts.

Cost per Conversion (CPC)

* To assess how much it costs to acquire each customer through your
Instagram campaign.

Customer Lifetime Value (CLV)
* You used historical data to estimate the long-term value of a customer.

e —— — — o
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Attribution Models

* You employed a multi-touch attribution model to understand how different
interactions with your Instagram posts contributed to conversions. This
model considered various touch points in the customer journey, from initial
discovery to engagement and final conversion.

Comparative Analysis

* You compared the performance of your Instagram campaign to your
Facebook and Twitter campaigns, evaluating which platform was most
effective in driving online sales and revenue.




e miiin ’ CT =:+_ BK lntlernatlonatl oo _s
s | IS, B e ACWICT
S0 rompoveiorm

' Social Media Marketing

Optimization
* You identified that posts featuring customer testimonials and product

videos on Instagram received the highest engagement and conversions.

* As aresult, you decided to allocate more resources to create similar

content.

* Additionally, you adjusted your budget allocation to allocate more funds to
Instagram advertising since it consistently delivered a better ROl compared

to other platforms.

S— — —
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Data-Driven Decision-Making

* Using data insights, you made informed decisions to
refine your social media marketing strategy.

ACWICT

* You continued to create content that resonated with
your audience and allocated your budget where it was
most effective.

* Over time, you witnessed an increase in online sales,
and the data-driven approach positively impacted your
business's bottom line.
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Summary

Key Takeaways

* Social Media Marketing is a dynamic digital strategy that plays a pivotal role
in connecting businesses with their target audiences, fostering brand
awareness, and driving specific marketing goals.

* Understanding the key components of social media marketing, including
content creation, audience engagement, and paid advertising, is important
for effective execution.
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* Leveraging different social media platforms strategically is essential for
reaching diverse audiences and achieving business growth.

ACWICT

* Crafting compelling social media posts and ad campaigns involves engaging
visuals, concise copy, and clear CTAs.

* The use of analytics is fundamental in measuring Social Media RO,
attributing conversions, and making data-driven decisions.

» Comparative analysis helps assess the performance of platforms and
individual posts or campaigns, leading to optimization.
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Importance of Data Analysis

* The presentation has highlighted that data analysis is the compass guiding
the effectiveness of social media marketing efforts.

» Data empowers businesses to refine their strategies, allocate resources
effectively, and ultimately achieve their goals.
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Social Media Marketing

* In the ever-evolving landscape of social media marketing, data analysis

ensures that strategies remain agile, responsive, and aligned with user

preferences and platform trends.
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* In this module, we'll explore the world of online payment systems and security.

* We'll dive into the intricacies of payment gateways, the importance of securing

online transactions, and ways to protect against cyber threats and fraud.

* Let's get started on our journey to understanding the digital economy's financial

backbone.
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Introduction to Online Payment Systems

Online payment systems have transformed how we handle financial transactions.

Defining Online Payment Systems

Online payment systems, often referred to as payment gateways, are digital

platforms and services that facilitate secure electronic transactions.
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Introduction to Online Payment Systems F—
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* Online payment systems have transformed how we S208000008:,
handle financial transactions. Online payment systems |
have revolutionized financial transactions, enabling the
electronic exchange of funds.

* They have evolved with the rise of e-commerce and
digital financial services, providing convenient, efficient,
and secure payment methods.
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Defining Online Payment Systems

ACWICT

* Online payment systems, often referred to as payment gateways, are digital platforms and

services that facilitate secure electronic transactions.

* Online payment systems, also known as payment gateways, are digital platforms that serve as

intermediaries between customers, merchants, and financial institutions.

* They enable secure, real-time authorization, and processing of electronic transactions, making

online commerce and digital financial services possible.
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Importance of Online Payment Security

* Emphasizing the significance of securing online
transactions.

* Security in online payments is crucial for protecting
sensitive financial data, ensuring the confidentiality of
transactions, and maintaining trust between users,
merchants, and financial institutions.
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Key Components of Online Payment Systems and Security

* Online payment systems involve several key components, including
transaction processing, encryption, authentication, and regulatory
compliance.

* Transaction processing manages the flow of information and funds, while
encryption safeguards sensitive data during transmission.

* Authentication ensures that only authorized individuals can access payment
data, and requlatory compliance maintains data security and privacy.
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Different Payment Gateways

* Overview of various payment gateways, including
PayPal, Stripe, Square, Authorize. Net, Braintree,
and World pay.

* Various payment gateways cater to different
business needs. Popular examples include PayPal,
Stripe, Square, Authorize. Net, Braintree, and World

pay.
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Considerations for Choosing a Payment Gateway

* Factors to consider when selecting a payment
gateway, such as integration, supported payment
methods, security features, and pricing.

* When choosing a payment gateway, businesses
should consider integration ease, supported payment
methods, security features, and pricing to align with
their specific requirements and budget.
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Ensuring Secure Online Transactions

* Exploring security measures like data encryption, authentication, tokenization,
and the importance of requlatory compliance.

* Secure online transactions rely on data encryption, authentication,
tokenization, and compliance with security standards like PCI DSS.

* These measures protect sensitive financial data and prevent unauthorized
access to ensure secure online transactions.
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Addressing Cyber security and Fraud Prevention

* Discussing measures for protecting online payment systems from cyber threats

and fraudulent activities, including continuous monitoring and incident response.

* Cyber security and fraud prevention measures include continuous monitoring,
incident response plans, and advanced fraud detection mechanisms to safeguard

online payment systems from threats and fraud.
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* Protecting Yourself from Social Engineering and Payment
Fraud

* Providing tips and best practices for individuals and

organizations to prevent digital social engineering schemes
and online payment fraud.

* Individuals and organizations should adopt practices such as
verifying senders, using strong and unique passwords, enabling
two-factor authentication, keeping software updated, and

educating users to prevent social engineering schemes and
payment fraud.
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Types of Attacks on the Online Business Space

* Identifying common cyber attacks in the online business landscape, such as

phishing, ransom ware, and CEO fraud.

* Online businesses are vulnerable to various cyber attacks, including phishing
attacks, ransom ware extortion, and CEO fraud, which manipulate individuals

into unauthorized payments or compromise data.

e e — —— _ ———
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Conclusion

* This topic emphasizes on the importance of secure online payment systems.

* It highlights the importance of online payment systems and the security

measures required to protect sensitive data in the digital age.

Any questions?

e —
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Thank you for your time

END




